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Digital technology has transformed business, making digital entrepreneurship a
growing trend. This study examines the motivations behind starting online ventures and the
influence of personal factors on business characteristics. Data from 389 respondents in
Coimbatore were analyzed using Chi-square tests and Garrett Ranking. The findings highlight
digital entrepreneurship as a flexible and innovative career option in today’s technology-driven
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1. Introduction

Digital technology has completely
overtaken human life in recent years.
Digital media has become an unavoidable part of
our everyday life. There has been a significant
mental shift as people consider how they live and
work and search for options that provide them
with a better work-life balance. It's the talk of the
town these days, with widespread coverage in
traditional media and has been much popular
among the youth. People utilise digital media to
communicate with their friends, family, and others
in their surroundings. Digital media is used by
businesses to advertise and promote their goods
as well as to track complaints from customers. It is
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the most important avenue for promoting the
products of today's business owners.

2. Statement of the Problem

Digital media is now a necessary
component of both daily life and modern business.
Rapid technological development and shifting
consumer habits have made it more and more
necessary for entrepreneurs to launch and grow
their businesses on digital platforms. The
necessity for constant technological adaptation,
fierce online rivalry, and changing consumer
expectations are some of the difficulties faced by
digital businesses. The challenge lies in
comprehending how individual characteristics
impact entrepreneurial decisions and what drives
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people to choose a career in digital business. Thus,
this study aims to determine the primary
motivators for entrepreneurs to pursue digital
business ventures and investigate the correlation
between demographic characteristics and their
business model in the digital marketplace.

3. Objectives Of The Study
» To analyze the idea of doing online
business and nature of business
» To know about the motivating factors for
digital business.

4. Review of Literature

Hynda Medfouni, Lemya Mekarssi,
Khalid Djeffal(2024) examines the evolution of
digital entrepreneurship (DE), identifying key
themes, trends, and future research directions.
The study utilizes frameworks such as
entrepreneurial ecosystem theory, digital platform
theory, and theories of entrepreneurial intention
formation to understand DE dynamics. It
emphasizes the need for further research on the
impact of digital technologies on entrepreneurial
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ecosystems, individual entrepreneurial intentions,
and the role of education in fostering DE.

Lopes, etal., (2025) their study explores
the influence of higher education students'
personality traits on their innovative digital
attitude and digital entrepreneurial intention. It
also examines the moderating role of digital
entrepreneurial education in this relationship. The
findings reveal that personality traits significantly
influence innovative digital attitudes, which in
turn impact digital entrepreneurial intentions.
Moreover, digital entrepreneurial education
enhances the association between innovative
digital attitudes and entrepreneurial intentions.

5. Digital Entrepreneurshipvs. Traditional
Entrepreneurship

Both traditional and digital entrepreneurs
share a variety of characteristics, including the
capacity to create a solid business plan and an
attractive business idea. But there are also key
distinctions between these two types of business
ownership and entrepreneurship.

Features

Digital Entrepreneurship

Traditional Entrepreneurship

Business Presence

Online /Digital business

Offline business

Business Plan

Instead of spending money on a
physical site, it is necessary to
pay for the development of
digital tools and services.

Financing is generally needed for
a physical location and tangible
products as opposed to online
construction.

Marketing Techniques Focuses more on using digital | It can rely on social media and
marketing and social media to | digital marketing, but printed
reach the target market. form of advertising may also be

helpful.

Availability of Time 24/7 access to business is | It may not be possible to access

possible.

people 24/7. There is a fixed
time for working.

Access to Products

going to a shop.

Using the internet to obtain
goods and services rather than

Physically accessing the goods
by going to the shop premises.

6. SKkills Needed for a Successful Digital
Entrepreneur
In addition to the technical abilities (hard
skills) required to launch and run an online
business, the following soft skills are essential for
the succeed as a digital entrepreneur.
> Capacity to Adapt: As the technology and
market demands are rapidly changing
these days, and market demands could
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alter, digital entrepreneurs should never
stop learning and adapting.

> Perseverance and Willpower: The goals
will probably require a significant period of
time and effort to be met. The business
person should never give up when
obstacles are arise.

> Be a part of an Entrepreneur
Community: Participating in a digital
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entrepreneur’s community group will help
them to receive advice, ideas and learn
about other people's business strategies.

» Make themselfknown: [tis not enough to
have a greatidea; it is equally important to
promote it. Hence entrepreneurs should
consider what platform to use and how to
reach their target market through social
media.

» Financial Administration: When running
one's own business, one must ensure that
they have the necessary systems in place to
effectively manage their finances.
Accounting platforms and software
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packages are now available to assist them
in properly managing their financial
details.

» Communication: An entrepreneur's
communication must always be clear and
effective. Communication skills are
essential for the success of any business
because the art of running an industry is
dependent on connecting with people.

» Brand Building: When operating in the
ever-competitive and ever-changing digital
sphere, developing a brand can be key to
ensuring that their business becomes a
fixture in their industry.

Social Network users in India

80.00%
70.00%

60.00% 54.58%

50.44%
30.00% 46.44%
40.00%
30.00%
20.00%
10.00%
0.00%

2019 2020 2021

Share of Population in percentage

Social network user penetration in India from 2019 to
2022, with estimates until 2025

ALUE]*
[VALUE]* IYALUEL
[VALUE]*
58.31% | |
2022 2023 2024 2025

Year

Sources: (Statistia Digital Market Outlook 2022)

This graphic representation shows India's
social network user base from 2019 to 2025. The
percentage of people using social networks is
about 46.44% in 2019, and it will progressively
rise to 50.44% in 2020.In 2021 the number of
users tremendously increased to 54.58%. The
users of social network highly increased in the
year 2022 as 58.31%.
In 2023 the number of users increased to 61.66%
approximately. The estimated users in the year
2024 and 2025 are 64.68% and 67.40%
approximately.
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6.1. Sampling Size

Copies of questionnaire and Google forms were
distributed to 400 respondents in the Coimbatore
district, among whom 389 are included for the
study after removing outliers and incomplete
questionnaires. The sample size is calculated using
Cochran's formula because the population size is
unknown. Snow Ball Sampling method is used to
collect the data.
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n =Z72(P)(1-P)
C2
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Z = Standard Normal Deviation set at 95% confidence level

P =% Picking chance or response

C = Confidence Level
95% Confidence Level = 1.96

% Picking Choice = 50% =0.5

Confidence Level = 0.05

= (1.96)*(0.5) (0.5) = 3.84X0.5X0.5 = 0.96 =384
0.5) 0.0025 0.0025

6.2. Reliability Analysis
A reliability analysis has been done to
determine whether the structured questionnaire

used to collect data for the study is feasible and
valid. The reliability test results are as follows.

Table-1.1: Reliability Test

Pilot Study Final Study
Constructs No. of Cronbach’s No. of ,
Items Alpha Items Cronbach’s Alpha
Benefits from Digital Platforms 11 0.953* 11 0.914
Business Planning and Development 10 0.961* 10 0.910
Lerel of Satisfaction towards Digital 8 0.869* 8 0.861
business

Source: (Primary data)
*Any value >0.70 denotes significance

The reliability of the scale was evaluated in
this study using the Cronbach alpha coefficient2.
For proving significant consistency among scaled
assertions, an alpha value of 0.70 or above
(Nunnally and Bernsterin, 1994)3 is deemed
superior. Cronbach alpha is higher than the
standard criteria for the scaled statements in the
questionnaire.

As a result, it was assumed there is
consistency. The reliability statistics for all
pertinent statements are presented in the table
above.

6.3. Idea of doing Business in Digital Media

Table 1.2 shows the Chi-square analysis of
idea of doing business in digital media and
personal profile of the respondents. Personal
profile like age, gender, educational qualification,
occupation, marital status, type of family, status in
family, number of members, number of earning
members in the family, total family monthly
income and total family monthly expenditure as
well as study factor idea of doing business in
digital media was compared.

Ho: There exists no significant association
between the personal profile of the respondents
and Idea of doing business in digital media.

Table-1.2: Chi-Square Analysis - Personal Profile of the Respondents and Idea of doing Business in

Digital Media
Personal Profile of the Chi
Idea of doing Business square Df | p-value | S/NS
Respondents
Value

1. Suggestion by Family and | Age 43.895 12 .000 S

Friends Gender 8.869 4 .065 NS
2.0wn idea Educational qualification 32.453 12 .001 S
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3. Hobby into profession

4. Market demand

5. Inspired from other online| Type of family

entrepreneurs

Occupation 47.935 12 .000 S
Marital status 2.532 4 .639 NS
9.746 4 .045 S
Status in family 17971 4 .001 S
Number of family members 58.170 12 .000 S
Number of members earning 25.56 12 011 S
Total family monthly income 22.288 16 134 NS
Total family monthly expenditure | 55.341 16 .000 S

Source: (Primary data)
S- significant @ 5% level (p-value < 0.05), NS- Not significant @ 5% level (p-value >0.05)

From the table (1.2), it is observed that
there exists a significant association between an
idea of doing business in digital media and
personal profile of the respondents like age,
educational qualification, occupation, type of
family, status in family, number of members in
family, number of earning members and total
family monthly expenditure. The P-value is less
than 0.05 and it is not significant at 5% level.
Hence, the hypothesis is rejected for the above
variables; whereas, the hypothesis is accepted for
the variables like gender and marital status and
total family monthly income.

It is concluded that age, educational
qualification, occupation, type of family, status in
family, number of members in family, number of
earning members and total family monthly

expenditure have significant association with the
idea of doing business in digital media.

6.4. Nature of Business

The table (1.3) shows the Chi-square
analysis of nature of business using online
platforms and personal profile of the respondents.
Personal profile like age, gender, educational
qualification, occupation, marital status, type of
family, status in family, number of members,
number of earning members in the family, total
family monthly income and total family monthly
expenditure as well as study factor nature of
business using online platforms was compared.

Ho: There exists no significant association
between the personal profile of the respondents
and nature of business.

Table-1.3: Chi-Square Analysis - Personal Profile of the Respondents and Nature of Business

Study Factor Personal Profile of the Chi p-
. square | Df S/NS
Nature of Business Respondents value
Value
Age 14.591 6 .024 S
Gender 8.450 2 .015 S
Educational qualification | 10.331 6 11 NS
Occupation 22.096 6 .001 S
Marital status 10.232 2 .006 S
1. Resellers Type of family 14.357 2 .001 S
2. Stockists Status in family .073 2 964 NS
3. Manufacturing Number of family 9.793 6 135 NS
own products members
Numper of members 35 877 6 000 S
earning
Total family monthly 21.029 8 007 S
income
Total fa.mlly monthly 30573 8 000 S
expenditure

Source: (Primary data)
S- significant @ 5% level (p-value < 0.05), NS- Not significant @ 5% level (p-value >0.05)
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The table (1.3) indicates that there exists a
significant association between the nature of
business using online platforms and age, gender,
occupation, marital status, type of family, number
of earning members, total family monthly income
and total family monthly expenditure. The P-value
is less than 0.05 and it is not significant at 5%
level. Hence, the hypothesis is rejected for the
above variables; whereas, the alternative
hypothesis is accepted for the variables like
educational qualification, status in family, and
number of members in family.
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It is concluded from the above table that

age, gender, occupation, marital status, type of

family, number of earning members, total family

monthly income, and total family monthly

expenditure of the digital entrepreneurs have a

significant association with the nature of business
in digital media.

6.5. Garret Ranking
> Factor Motivated for Digital Business

The table (1.4) below shows the factors
motivated the entrepreneurs for digital business.

Table-1.4: Garret Ranking - Factor Motivated for Digital Business

Motivating Factors Garret Score Average Rank
Passion and Love 23065 59.29 I
To Utilize Free Time | 21507 55.28 11
To Earn Income 19672 50.57 111
24 /7 Business 18028 46.34 VI
Family Situation 18652 47.94 Vv
Financial 18849 48.45 IV
Independence

To Learn New Things | 16943 43.55 VIII
To Utilize My Talent | 17997 46.26 VII
Need for achievement | 16062 41.29 1X

Source: (Primary data)

From the table, it is clear that ‘Passion and
love’ is ranked as the top reason with an average
of 59.29 Garrett points. With an average of 55.28
Garrett points, ‘To Use Free Time’ is ranked as the
second reason. The third reason with 50.57
Garrett points, ‘To Make Big Money’ is ranked, the
fourth reason with an average of 48.45 Garrett
points. ‘Financial Independence’ is listed, with an
average of 47.94 Garrett points. ‘Family Situation’
is ranked as the fifth cause. ‘24/7 Business’ is
ranked as the sixth reason with an average of
46.34 Garrett points. ‘To use my gift’ is ranked
with an average of 46.26 Garrett points as the
seventh reason.

It is concluded that the main reason for
motivating factor for digital entrepreneurs to start
their digital business is ‘Passion and Love’ with an
average of 59.29 Garrett points.

7. Suggestions
» Provide training to improve digital and
technical skills.
» Offer financial and policy support for
digital startups.
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> Encourage innovation and continuous
learning.

> Build online networks for idea sharing and
collaboration.

» Promote awareness on maintaining work-
life balance.

8. Conclusion

According to the study, in today's
technologically advanced  world, digital
entrepreneurship is quickly becoming the
preferred business model. The decision to launch a
digital business is heavily influenced by personal
factors like age, education, occupation, and family
history. "Passion and Love" stands out among the
motivational reasons as the primary force behind
people's decision to undertake online endeavors.
The results show that digital platforms are an
essential tool for contemporary businesses since
they provide flexibility, independence, and
broader market access.
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