
 

 

 

Editorial Notes 

Foreword 
This special issue of the International Journal of Emerging Knowledge Studies 

(IJEKS) is a collaborative publication with the Postgraduate and Research Department of 

Commerce with Computer Applications, Sakthi College of Arts and Science for Women, 

Oddanchatram, Dindigul, Tamil Nadu, India. This collaboration aims to provide a platform 

for researchers and scholars to present their work on contemporary issues in commerce, 

digital marketing, consumer behavior, and emerging technological trends. The issue is 60% 

sponsored by the Open Knowledge Society under its publication waiver policy, thereby 

promoting open access to valuable research. 

 

Preface 
In the dynamic academic landscape, the intersection of commerce and technology 

plays a significant role in shaping the modern economy. This issue highlights critical aspects 

of consumer behavior, digital payment systems, and the influence of social media on 

purchasing decisions. The research presented in this edition offers valuable insights into these 

fields, serving as a guiding resource for academics, practitioners, and policymakers. 
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