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  A woman entrepreneur is defined as an individual who willingly accepts challenging roles to 

satisfy their behavioral needs and attain economic independence. This involves making necessary 

adjustments in both family and social life. Women entrepreneurs are consistently seeking new and 

innovative approaches, showcasing their abilities, skills, knowledge, and a strong desire to make a 

positive impact. These qualities drive women to establish and manage organized industries, embracing 

challenging ventures.  Entrepreneurship holds special significance in the context of India's economic 

growth amid a rapidly changing socio-economic and political climate, particularly in the industrial 

sector. The development process hinges on entrepreneurs in today's world of privatization, liberalization, and 

globalization. Entrepreneurship, being a creative human act, plays a vital role in increasing per capita income, 

enhancing the standard of living, and facilitating capital formation in economically disadvantaged regions.  This 

research paper aims to present a field-based depiction of women entrepreneurs in the Sivagangai district. Their 

various socio-economic statuses are analyzed through a structured questionnaire. The study explores the 

multifaceted role of entrepreneurship as a driver for economic growth. It addresses risk, uncertainty, innovation 

planning, and decision-making processes. By offering insights into the socio-economic conditions of women 

entrepreneurs, the paper contributes valuable information for understanding and supporting their endeavors in the 

Sivagangai district. 

Keywords:  Women Entrepreneurship, Socio-economic Conditions, Privatization, Globalization. 

2583-7354/© 2023.  P. Sangeetha and Dr. K.Geetha. This is an open access article distributed under the Creative Commons Attribution 

License(https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and reproduction in any medium, provided 

you give appropriate credit to the original author(s) and the source, provide a link to the Creative Commons license, and indicate if changes were 

made. 

 
1. INTRODUCTION 

Women entrepreneurship has played a 
dynamic role in the economic development of the 
region. Women actively participate in agricultural 
operations, household industries, trade, commerce, and 
other related economic activities. In contemporary 
society, the role of women in entrepreneurial 

endeavors has garnered increasing attention as a 
catalyst for economic development and social 
transformation. The Sivagangai District, nestled in the 
heart of Tamil Nadu, India, provides a unique backdrop 
for the exploration of women's participation in 
entrepreneurship and their socio-economic conditions. 
Against the backdrop of a rapidly evolving global 
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economy, understanding the challenges and 
opportunities faced by women entrepreneurs in this 
region becomes crucial for fostering inclusive and 
sustainable development. 

The research endeavor titled "A Study on Socio-
Economic Condition of Women Entrepreneurs in 
Sivagangai District" aims to delve into the intricate web 
of factors influencing the entrepreneurial landscape for 
women in this specific geographic and socio-cultural 
context. Sivagangai, with its rich historical tapestry, 
diverse demographics, and economic activities ranging 
from agriculture to small-scale industries, presents a 
microcosm for examining the intersection of gender 
and entrepreneurship. 

Women entrepreneurs play a pivotal role in 
contributing to economic growth, job creation, and 
community development. However, their journey is 
often marked by unique challenges, including socio-
cultural norms, access to finance, market constraints, 
and gender-based discrimination. This research seeks 
to shed light on these challenges and identify the 
underlying factors that shape the socio-economic 
conditions of women entrepreneurs in Sivagangai 
District. 

The significance of this study lies in its 
potential to inform policy initiatives, business 
strategies, and community development programs 
tailored to enhance the participation and success of 
women in entrepreneurship. By comprehensively 
analyzing the socio-economic conditions, educational 
backgrounds, access to resources, and support systems 
available to women entrepreneurs, the research aims 
to contribute valuable insights that can empower 
women, foster economic resilience, and promote 
gender equality within the entrepreneurial landscape 
of Sivagangai District. 

As we embark on this exploration, the research 
endeavors to bridge the gap in existing literature, 
provide a nuanced understanding of the challenges 
faced by women entrepreneurs, and offer actionable 
recommendations for fostering an environment 
conducive to their growth and success in Sivagangai 
District. 

They are known for their hard work, 
adventurous spirit, self-determination, and willingness 
to take risks when establishing new enterprises. While 
traditionally managing household affairs efficiently, 
modern women are equally interested in creating their 
businesses for independence and self-reliance.  
Currently, developing nations, including India, grapple 
with significant challenges such as illiteracy, hunger, 
poverty, malnutrition, poor health, unsafe drinking 
water, low per capita income, population explosion, 
underemployment, unemployment, low agricultural 
productivity, inadequate capital formation, and low 
living standards. Inequality in the distribution of 

existing economic resources is also prevalent. Women 
entrepreneurship emerges as a tool to address some of 
these development constraints. As technology 
advances, women become a prominent economic force 
that policymakers cannot afford to neglect.  
 
1.1. Defining Entrepreneur  

According to Harbison, an entrepreneur is not 
an 'innovator' but an 'organization developer' or one 
who have the skill to make an organization and who 
can be able to strap up the new thoughts of different 
innovators to the best of the organization. 
Entrepreneurship encouragement and development 
have been recognized as one of the key mechanism of 
the Nation's economic development strategy. 
Entrepreneurial foundation has been considered as a 
important input in the process of this economic 
development. Entrepreneurial ventures are consider 
the most important factor that would lay the 
organization in an economically struggling third world 
developing country (N.Ramar, Dr.C.K. 
MuthuKumaran, 2019). These entrepreneurial 
ventures help both urban and rural population through 
creation of employment opportunity, a rescue from 
unemployment and poverty and thereby make an 
impact upon developing skills, self-esteem and self-
sufficiency(Ramar, N., 2023).  
 
2. WOMEN AS ENTREPRENEURS  

Freedom depends on economic situation more 
than political. If a woman is not economically 
independent and self-earning, she will have to depend 
her husband 'or someone else, and dependents are 
never free(N.Ramar, Dr.C.K. MuthuKumaran, 2019). 
These were the ideas of Pandit Jawaharlal Nehru. 
Women owned businesses are appropriately increasing 
in the economies of almost all countries. To the US 
economy, they contribute more than $ 250 billion 
annually and create new businesses at two to three 
times the rate of their male counterparts".  

2.1. Annapurna Scheme 
This scheme is offered by the State Bank of 

Mysore for those women entrepreneurs who are 
setting up food catering industry in order to sell packed 
meals, snacks, etc. The amount granted as a loan under 
this scheme can be used to fulfill the working capital 
needs of the business like buying utensils and other 
kitchen tools and equipment. Under this loan, a 
guarantor is required along with the assets of the 
business being pledged as collateral security. Further, 
the maximum amount of money that is granted is ` 
50,000 which has to re-pay in monthly instalments for 
36 months, however, after the loan is sanctioned, the 
lender doesn’t have to pay the EMI for the first month. 
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The interest rate is determined depending upon the 
market rate. 

2.2. Stree Shakti Package for Women 
Entrepreneurs 

 This scheme is offered by most of the SBI 
branches to women who have 50% share in the 
ownership of a firm or business and have taken part in 
(EDP). The scheme also offers a discounted rate of 
interest by 0.50% in case the amount of loan is more 
than 2 lakhs.  

2.3. Bharatiya Mahila Bank Business Loan 
This loan is a support system for budding 

women entrepreneurs looking to start new ventures in 
the fields of the retail sector, loan against property, 
MICRO loans, and SME loans. The maximum loan 
amount under this loan goes up to ̀  20 crores in case of 
manufacturing industries and also a concession is 
available to the extent of 0.25% on the interest rate and 
interest rates usually range from 10.15% and higher. 
Additionally, under the Credit Guarantee Fund Trust 
for Micro and Small Enterprises (CGTMSE), there is no 
requirement of collateral security for a loan of up to ̀  1 
crore. 

2.4. Dena Shakti Scheme 
 This scheme is provided by Dena bank to those 

women entrepreneurs in the fields of agriculture, 
manufacturing, micro-credit, retail stores, or small 
enterprises; who are in need of financial assistance. 
The interest rate is also decreased by 0.25% along with 
the maximum loan amount being ` 20 lakhs for retail 
trade; education and housing whereas ` 50,000 under 
the microcredit. 

2.5. Udyogini Scheme 
This scheme is offered by Punjab and Sind Bank 

so as to provide women entrepreneurs involved in 
Agriculture, retail and small business enterprises to get 
loans for business at flexible terms and concessional 
interest rates. The maximum amount of loan under this 
scheme for women between the age bracket of 18-45 
years is `1 lakhs but your family income is also taken 
into consideration and is set at `45,000 per annum for 
SC/ST women.  

2.6. Cent Kalyani Scheme 
The scheme is offered by the Central Bank of 

India with the aim of supporting women in starting a 
new venture or expanding or modifying an existing 
enterprise. This loan can be availed by women who are 
involved in village and cottage industries, micro, small 
and medium enterprises, self-employed women, 
agriculture and allied activities, retail trade, and 
government-sponsored programs. This scheme 

requires no collateral security or guarantor and 
charges no processing fees. And the maximum amount 
that can be granted under the scheme is Rs. 100 lakhs. 

2.7. Mahila Udyam Nidhi Scheme 
 This scheme is launched by Punjab National 

Bank and aims at supporting the women entrepreneurs 
involved in the small scale industries by granting them 
soft loans that can be repaid over a period of 10 years. 
Under this scheme there are different plans for beauty 
parlors, day care centres, purchase of auto rickshaws, 
two-wheelers, cars, etc. the maximum amount granted 
under this scheme is ` 10 lakhs and the interest 
depends upon the market rates. 

2.8. Mudra Yojana Scheme For Women 
This scheme has been launched by the Govt. of 

India for individual women wanting to start small new 
enterprises and businesses like beauty parlors, 
tailoring units, tuition centres, etc. as well as a group of 
women wanting to start a venture together. The loan 
doesn’t require any collateral security and can be 
availed as per 3 schemes – 

i.Shishu – loan amount is limited to ̀  50,000 and 
can be availed by those businesses that are in their 
initial stages. 

ii.Kishor – loan amount ranges between ̀  50,000 
and ` 5 lakhs and can be availed by those who have a 
well-established enterprise.  

iii.Tarun – loan amount is ` 10 lakhs and can be 
availed by those businesses that are well established 
but require further funds for the purpose of expansion 
If the loan is granted, a Mudra card will be given to you 
which functions the same way as a credit card however 
the funds available are limited to 10% of the loan 
amount granted to you.  

2.9. Orient Mahila Vikas Yojana Scheme 
This scheme is provided by Oriental Bank of 

Commerce to those women who hold a 51% share 
capital individually or jointly in a proprietary concern. 
No collateral security is required for loans of ̀  10 lakhs 
up to ̀  25 lakhs in case of small-scale industries and the 
period of repayment is 7 years. A concession on the 
interest rate of up to 2% is given. 

3. SUBSIDIES IN INDIA FOR WOMEN 
ENTREPRENEURS 

Women entrepreneurs are not sufficiently 
represented among the business community in India. 
Most women opt for household management after 
wedding and breadwinning responsibilities are left to 
the men. In recent days, there has been a shift in this 
attitude due to urbanization and women 
empowerment. To boost women owned businesses in 
India and promote women entrepreneurship, the 
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Government has announced various subsidies in India 
for Women Entrepreneurs. In this article, we look at 
some of the popular subsidies in India for women 
entrepreneurs.  

4. TREAD SUBSIDY SCHEME FOR WOMEN 
 Trade Related Entrepreneurship Assistance and 

Development (TREAD) Scheme for Women is a subsidy 
in India provided by the Ministry of Micro, Small & 
Medium Enterprises. Government provides subsidy of 
up to 30% of the total project cost as appraised by 
lending institutions which would finance the remaining 
70% as loan Assistance to applicant women. Women 
eligible under this scheme are who have no easy access 
to credit from banks due to their cumbersome 
procedures and the inability of poor & usually 
illiterate/semi-literate women to provide adequate 
security demanded by banks in the form of collaterals. 
Further, the request for subsidy under this scheme 
must be made by a NGO for a number of individual or 
group (s) women. 

4.1 BharatiyaMahila Bank Bharatiya Mahila Bank 
BharatiyaMahila Bank BharatiyaMahila Bank is a 

one of a kind Bank in India formed with a vision of 
economic empowerment for women. BharatiyaMahila 
Bank commenced operations in 2013 and currently has 
45 branches across India. BharatiyaMahila Bank 
focuses on women entrepreneurship with special 
attention to economically neglected, deprived, 
discriminated, underbanked, unbanked, rural and 
urban women to ensure inclusive and sustainable 
growth. Some of the popular loans provided by 
BharatiyaMahila Bank for Women Entrepreneurs are: 
4.1.1. BMB Shringaar– Loan For Beauty Parlour 
/Saloon/Spa: 

 Collateral free loan of upto 1 crore is provided 
under the CGTMSE Scheme for setting up of a beauty 
parlour or saloon or spa. The loan is provided for a 
term of upto 7 years with an interest rate of 12.25% 
(Base Rate + 2.00%).  

4.1.2. BMB Annapurna – Loan For Food Business: 
 Collateral free loan of upto 1 crore is provided 

under the CGTMSE Scheme for setting up of a food 
business. The loan is provided for a term of upto 3 
years with an interest rate of 11.75% (Base Rate + 
1.50%).  

4.1.3. BMB Parvarish – Loan for Day Care Centre: 
Collateral free loan of upto 1 crore is provided 

under the CGTMSE Scheme for setting up of child day 
care center. The loan is provided for a term of upto 5 
years with an interest rate of 12.25% (Base Rate + 
2.00%). 
4.1.4. Mahila Coir Yojana 

The Mahila Coir Yojana Subsidy Scheme was 
promoted to provide self employment to rural 

womenartisans in regions producing coir fibre. 
Conversion of coir fibre into yarn on motorized ratts in 
rural households provides scope for large scale 
employment, improvement in productivity and quality, 
better working conditions and higher income. The 
scheme envisages distribution of motorized ratts/ 
motorized traditional ratts for spinning coir yarn to 
women artisans. As per the scheme, the Coir Board will 
provide 75% of the cost of the motorized ratt as one 
time subsidy provided the other 25% is raised by the 
beneficiary through voluntary organizations/ financial 
institutions/ own sources. Not more than one artisan 
per household would be eligible to receive assistance 
under the scheme. 
4.1.5. Mahila Udayam Nidhi 

Mahila Udayam Nidhi is a subsidy scheme for 
women entrepreneurs from Puducherry 
Government. Women entrepreneurs setting up a new 
SSI unit in the service sector in Puducherry State can 
avail this scheme. As per the scheme, for a project 
cost of Rs.10 lakhs, seed capital of 25% is provided as 
a subsidy and the balance 75% would be funded as a 
Term Loan (65%) and Promoter Contribution (10%). 
The term loan would have a repayment period of 6 to 
8 years including moratorium of 1 to 2 years. 

4.1.6. Entrepreneurship in Tamil Nadu  
The small scale and tiny sector play a very 

important role in the economy of our country. There 
are 34 lakhs SSI units provide employment to more 
than 192 lakhs people in the country. The SSI sector 
contributes 40% of industrial production and 35 per 
cent of National Exports. The fixed investment in this 
sector has been reckoning at Rs.84, 329 crores. In 
Tamilnadu, there are 4.41 lakh SSI units having an 
investment of Rs.13,000 crores providing employment 
to nearly 32.15 lakhs people.  

5. STATEMENT OF THE PROBLEM  
The Sivagangai District, situated in the 

southern part of Tamil Nadu, India, stands witness to a 
dynamic tapestry of economic activities ranging from 
traditional agrarian practices to emerging small-scale 
industries. Amidst this diverse landscape, the 
involvement of women in entrepreneurship has 
become increasingly prominent. However, the socio-
economic conditions shaping the entrepreneurial 
journey of women in Sivagangai District remain 
relatively unexplored. This research addresses a 
critical gap in the existing literature by delving into the 
multifaceted challenges faced by women entrepreneurs 
in the region. One of the primary problems identified is 
the prevalence of socio-cultural norms that often act as 
barriers to women's entry and success in 
entrepreneurship . Deep-rooted gender stereotypes 
and traditional expectations may restrict women from 
pursuing entrepreneurial ventures or limit their access 
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to resources and networks crucial for business growth. 
Understanding the nuanced ways in which cultural 
norms impact women's entrepreneurship is imperative 
for developing targeted interventions to dismantle 
these barriers. Access to financial resources poses 
another significant challenge for women entrepreneurs 
in Sivagangai District. Limited access to credit, coupled 
with stringent lending criteria, can impede the 
establishment and expansion of women-led 
businesses(N.Ramar, Dr.C.K. MuthuKumaran, 2020). 

 This research seeks to uncover the specific 
financial challenges faced by women entrepreneurs 
and assess the effectiveness of existing financial 
support mechanisms in the region. Furthermore, 
market constraints and gender-based discrimination 
may hinder the growth prospects of women 
entrepreneurs. Identifying the extent and nature of 
these challenges is crucial for formulating strategies to 
create an inclusive business environment that 
promotes equal opportunities and fair competition. 
The research also aims to investigate the role of 
education in influencing the socio-economic conditions 
of women entrepreneurs. Analyzing the educational 
backgrounds of women engaged in entrepreneurship 
can provide insights into the relationship between 
education, skill development, and entrepreneurial 
success. In addressing these challenges, the study 
endeavors to offer a comprehensive understanding of 
the socio-economic conditions shaping the landscape 
for women entrepreneurs in Sivagangai District. The 
findings will not only contribute to academic discourse 
but also provide actionable insights for policymakers, 
business leaders, and community stakeholders 
committed to fostering gender-inclusive economic 
development in the region.  

6. OBJECTIVES OF THE STUDY   
The present study seeks to modest attempt to find out 

the socio-economic status of women entrepreneurship 
in the sivagangai District. 

 To know the development of Women 
entrepreneurs in India. 

 To study the structure welfare schemes, general 
schemes and fund providers of women 
entrepreneurs. 

 To examine the socioeconomic condition of 
women entrepreneur in sivagangai District. 

 To evaluate the attitudes of women 
entrepreneurs in the study area. 

 To analysis the problems of women 
entrepreneurs in sivagangai District. 

 To offer to the suitable suggestion on the basis of 
findings of the study for the development of 
women entrepreneur. 

 

7. SCOPE OF THE STUDY 
 This research on the socio-economic 

conditions of women entrepreneurs in Sivagangai 
District aims to provide a comprehensive 
understanding of the challenges and opportunities 
faced by women engaged in entrepreneurial activities. 
The study will encompass a detailed examination of 
socio-cultural factors, access to financial resources, 
market dynamics, and the role of education in shaping 
the entrepreneurial landscape for women in the 
specified region. Through qualitative and quantitative 
research methods, the scope extends to capturing the 
diverse experiences of women entrepreneurs, 
identifying patterns, and offering insights that can 
inform policies and initiatives aimed at promoting 
gender-inclusive economic growth. The research will 
be delimited to the geographical boundaries of 
Sivagangai District, ensuring a focused exploration of 
the unique socio-economic conditions influencing 
women's entrepreneurship in this specific context. 

8. REVIEW OF LITERATURE  
Women's entrepreneurship has emerged as a 

critical aspect of economic development globally, and 
in the Indian context, various studies have highlighted 
the intersectionality of factors influencing the 
entrepreneurial landscape for women. Bharghav 
(2004) underscores the foundational impact of 
poverty and illiteracy on the low rates of women 
entrepreneurship in India. These socio-economic 
factors not only restrict women's access to resources 
but also limit their ability to engage in entrepreneurial 
activities. As we explore the socio-economic conditions 
of women entrepreneurs in Sivagangai District, 
Bharghav's observation becomes a pertinent starting 
point, prompting an investigation into how poverty and 
illiteracy might be shaping the entrepreneurial 
scenario in this specific region. 

Carter (2006) contributes to this discussion by 
emphasizing the potential monumental contributions 
women's businesses can make to the economy. This 
insight sets the tone for understanding the positive 
impact that fostering women entrepreneurship can 
have on the overall economic development of 
Sivagangai District. By exploring the nature and extent 
of women's business contributions, the study aims to 
provide a nuanced understanding of their role in the 
local economy. 

Amarnth (1996) delves into the consequences 
of middle-class women taking up economic roles, 
highlighting the transformative potential of women's 
participation in various economic spheres. This insight 
will be crucial for examining how the socio-economic 
conditions of women entrepreneurs in Sivagangai 
District are shaped by their economic roles and the 
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implications of such roles on their empowerment and 
societal dynamics. 

Chandra's (1993) analysis of rural lending 
systems in India is particularly relevant to our study, 
given the predominantly rural nature of Sivagangai 
District. The observed gap between credit demand and 
supply in rural areas, along with the limitations of 
formal sector credit supply, serves as a valuable 
framework for understanding the financial challenges 
faced by women entrepreneurs in the district. This 
insight will guide our examination of access to financial 
resources and the effectiveness of existing credit 
mechanisms for women entrepreneurs. 

Manimekalai and Rajeswari's (2000) 
investigation of women entrepreneurs in rural 
Tiruchirapally district provides a regional context, 
focusing on the challenges faced by women 
entrepreneurs in Tamil Nadu. The finding that a 
significant percentage of women entrepreneurs face 
challenges related to a shortage of capital aligns with 
Bharghav's broader observation on poverty as a 
barrier to entrepreneurship. This regional specificity 
adds depth to our study, enabling a more targeted 
analysis of the challenges faced by women 
entrepreneurs in Sivagangai District. 

In the broader entrepreneurial landscape, 
several studies emphasize the role of education in 
influencing women's entrepreneurship. Arvinda and 
Renuka (2001) suggest that education can be a crucial 
factor in enabling and promoting women 
entrepreneurship. This insight sets the stage for 
investigating the role of education in the socio-
economic conditions of women entrepreneurs in 
Sivagangai District, aligning with our research 
objectives. 

To complement these foundational studies, 
recent research by Ramar and MuthuKumaran 
(2018, 2019, 2020) on entrepreneurship in Tamil 
Nadu, including the role of business incubation centers 
and foreign direct investment (FDI), provides a 
contemporary perspective. These studies offer insights 
into the broader entrepreneurial ecosystem in Tamil 
Nadu, which can inform our understanding of the 
contextual factors shaping women's entrepreneurship 
in Sivagangai District. 

In conclusion, the literature review 
establishes a foundation for the study on the socio-
economic conditions of women entrepreneurs in 
Sivagangai District. The intersection of poverty, 
education, rural dynamics, and broader economic 
contributions by women entrepreneurs will guide 
our research, aiming to contribute valuable 
insights to both academic scholarship and 
practical interventions in fostering women's 
entrepreneurship in the region.  

9. PERIOD OF STUDY 
The present study covers the secondary data 

for the period often Years beginning from 2011-2012 
to 2021-2022 

10. RESEARCH METHODOLOGY  
The methodology applied for the study is 

illustrated below:  
10.1. Collection of Primary Data and Information: 

The research methodology for this study is 
designed to employ both primary and secondary 
sources, with a predominant focus on primary data. 
Recognizing the significance of firsthand insights, the 
study on women entrepreneurs in Sivagangai District 
undertakes a comprehensive depth survey. Primary 
data are gathered through personal interviews, 
structured schedules, and well-designed 
questionnaires. These instruments aim to capture the 
diverse experiences, challenges, and opportunities 
faced by women entrepreneurs in the district. The 
personal interactions foster a deeper understanding of 
the socio-economic conditions and enable a nuanced 
analysis of the entrepreneurial landscape. 

10.2. Collection of Secondary Data and Information: 

Complementing the primary data, secondary 
sources contribute valuable context and background 
information. Various published and unpublished 
documents, including books, journals, newspapers, 
magazines, and electronic media, form part of the 
secondary data. Additionally, information is sourced 
from relevant entities such as Blocks, Self-Help Groups 
(SHGs), District Industries Center (DIC), and District 
Rural Development Agency (DRDA). The secondary 
data provide a broader perspective, supporting and 
enhancing the findings derived from the primary data 
collection. 

10.3. Sample Design: 

The study employs a 'Stratified Random 
Sampling' technique to ensure representation across 
the diverse taluks of Sivagangai District. With a total of 
12 taluks, the sample size for the study is set at 1200. 
Each taluk contributes a sample of 300 women 
entrepreneurs, selected through a simple random 
sampling method. This approach ensures a balanced 
and comprehensive representation, allowing for a 
detailed analysis of the socio-economic conditions 
across different regions of the district. 

10.4. Tools of Analysis: 

Statistical analysis forms a crucial component 

of the research methodology, with the objectives of the 

study guiding the choice of analytical tools. The 

Statistical Package for the Social Sciences (SPSS) is 

employed for a rigorous analysis of the collected data. 
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Various statistical methods, including tables, figures, 

averages, percentages, and other relevant techniques, 

are applied to extract meaningful insights. This 

analytical framework allows for the identification of 

patterns, trends, and correlations within the data, 

facilitating a comprehensive understanding of the 

socio-economic conditions of women entrepreneurs in 

Sivagangai District. 

11. RECOMMENDATIONS 

 Management Skills Training: Implementing 
adequate training programs focused on 
management skills is imperative to encourage 
passive women entrepreneurs. By enhancing 
their skills and knowledge, women can navigate 
the complexities of business more effectively, 
fostering entrepreneurship development. 

 Financial Support for International Trade: The 
Central and State governments should provide 
financial assistance to women entrepreneurs, 
enabling their participation in international trade 
affairs, exhibitions, and conferences. This support 
can open new avenues for business growth and 
networking on a global scale. 

 Enhanced Educational Facilities: The 
government should extend better educational 
facilities and schemes specifically designed for 
women. Accessible education is foundational for 
empowering women entrepreneurs and 
equipping them with the knowledge needed for 
business success. 

 Cultivating Entrepreneurial Desire: Every 
women entrepreneur should cultivate a strong 
desire to achieve and succeed in her business. 
Fostering a mindset of ambition and resilience is 
crucial for overcoming challenges and driving 
sustained entrepreneurial growth. 

 Association Awareness: Associations of women 
entrepreneurs should take on the responsibility 
of creating greater awareness among young 
women. By sharing experiences, providing 
mentorship, and organizing awareness 
campaigns, these associations can inspire and 
guide the next generation of women 
entrepreneurs. Implementing these 
recommendations requires collaborative efforts 
from governmental bodies, educational 
institutions, and women entrepreneur 
associations. By addressing the identified needs, 
these recommendations aim to create a 
supportive ecosystem that nurtures the potential 
of women entrepreneurs in Sivagangai District. 

 

 

12. SUMMARY OF FINDINGS  

 Socio-Economic Profile of Women 
Entrepreneurs: The socio-economic analysis of 
sampled respondents highlights key 
demographics. A significant portion, 42.83%, falls 
within the age group of 36-45 years, followed by 
24% in the 25-35 age bracket. Those above 55 
years constitute the smallest group at 7.84%. 
Family size distribution shows that 54.33% have 
families of 3 to 4 members, while 20.00% have 
families with less than 3 members. Respondents 
with family sizes exceeding 6 members make up 
9.25% of the total. 

 Personality Traits among Women 
Entrepreneurs: Experiential evidence indicates 
that women entrepreneurs exhibit commendable 
traits. Decision-making ability, information-
seeking, problem recognition, and social 
participation score high, with mean values of 
4.28, 4.25, 3.94, and 3.94, respectively. 

 Problems Encountered by Women 
Entrepreneurs: Distinguishing between good 
and poor performers reveals key entrepreneurial 
constraints. Good performers commonly face 
challenges related to lack of inner drive and self-
confidence, with mean scores of 3.3115 and 
3.2215. Poor performers grapple with issues like 
lack of direction and sociability, evidenced by 
mean scores of 3.8792 and 3.1919. Significant 
differences in constraint perception among these 
groups are identified, particularly in areas such as 
lack of risk direction, lack of work responsibility, 
lack of cordiality, and lack of inner drive. 

These findings illuminate the socio-economic 

landscape and entrepreneurial dynamics among 

women in Sivagangai District. While affirming the 

strengths and positive traits of women entrepreneurs, 

the study underscores specific challenges that demand 

targeted interventions. Addressing constraints related 

to self-confidence, direction, and sociability is crucial 

for fostering an enabling environment and promoting 

sustainable growth for women entrepreneurs in the 

region. 

13. LIMITATIONS OF THE STUDY  
 Restricted Sample: The present study is 

confined to women entrepreneurs identified 
within the geographical boundaries of Sivagangai 
district. While this focused approach enables an 
in-depth exploration of the local context, it may 
limit the generalizability of findings to a broader 
regional or national scale. 

 Reliance on Reviews and Expert Input: The 
identification of women entrepreneurs relies on 
reviews and insights from experts in the related 
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field. While expert input enhances the selection 
process, there is a possibility of inadvertent 
omissions or biases in the identification of 
entrepreneurs, affecting the comprehensiveness 
of the study. 

 Limited Respondent Records: Respondents 
participating in the study may lack 
comprehensive records or information about 
their entrepreneurial activities. This limitation 
could introduce a level of subjectivity and 
personal bias into the responses, potentially 
influencing the accuracy and reliability of the data 
collected. 

 Temporal Constraints: The period of study is 
restricted to data collected between 2019 and 
2021. This timeframe might not capture more 
recent developments or changes in the socio-
economic conditions of women entrepreneurs in 
Sivagangai District. The evolving nature of 
entrepreneurship necessitates consideration of a 
broader temporal scope for a comprehensive 
understanding. 

 Focus on Women Workers: The study 
exclusively focuses on women entrepreneurs, 
potentially overlooking the broader 
entrepreneurial ecosystem involving both men 
and women. While this focus aligns with the 
specific objectives of the research, it may limit the 
holistic perspective on the overall 
entrepreneurial dynamics within Sivagangai 
District. 

 Despite these limitations, the study contributes 
valuable insights into the socio-economic 
conditions of women entrepreneurs in Sivagangai 
District. Researchers and readers should 
interpret the findings within the defined scope 
and be mindful of the specific constraints 
outlined. Future studies can build upon these 
limitations by incorporating a more diverse 
sample, extending the temporal scope, and 
employing additional methods to enhance the 
robustness of the research. 

14. CONCLUSION 
In culmination, the findings of this study 

illuminate the intricate relationship between socio-
economic factors and the success of women 
entrepreneurs in Sivagangai District. The 
comprehensive analysis of these variables reveals that 
the socio-economic status of the surveyed women 
entrepreneurs surpasses the average threshold. 
Significantly, the established hypothesis linking the 
educational qualifications of women entrepreneurs to 
their growth finds validation, with a noteworthy 80% 
of women in the study region possessing educational 
qualifications.  However, a nuanced examination of the 
data exposes critical areas for intervention and 

support. It is evident that women entrepreneurs in the 
district face challenges that impede their sustainable 
development. The identified needs include essential 
training programs, access to financial support, and the 
establishment of robust marketing networks to 
facilitate the sale of their products. Recognizing these 
challenges is crucial for devising targeted strategies 
that empower women entrepreneurs and enhance 
their competitiveness in the market.   

A notable takeaway from the study is the call 
for a new, time-oriented government policy. The 
efficacy of such a policy lies in its potential to address 
the identified needs and foster an environment 
conducive to the sustainable growth of women-led 
enterprises. This policy should prioritize educational 
empowerment, providing necessary training, and 
offering financial support mechanisms tailored to the 
unique challenges faced by women entrepreneurs in 
Sivagangai District.  In essence, while celebrating the 
commendable socio-economic status of women 
entrepreneurs, it is imperative to view these findings 
as a catalyst for positive change. By acknowledging the 
existing gaps and recommending targeted policy 
interventions, this study serves as a clarion call for a 
more inclusive and supportive ecosystem that nurtures 
the entrepreneurial spirit of women in Sivagangai 
District. As we conclude, the emphasis shifts towards 
collaborative efforts among government bodies, 
educational institutions, and the private sector to 
ensure the sustainable and holistic development of 
women entrepreneurs, thereby contributing to the 
broader economic growth and empowerment of the 
community. 
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