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  In the current era, women are recognized as successful entrepreneurs due to their desire, 

qualities, capabilities, and will power to make a significant contribution to economic development. 

Entrepreneurship is defined as the formation of new business enterprises by individuals or small groups 

in order to generate profit while taking financial risk. The research is centred on secondary data 

gathered from a variety of sources such as publications, papers, web sites, literature reviews, and 

studies. The article looked at some of the obstacles that women entrepreneur’s face and the role of 

women entrepreneurs in the Indian economy, and various efforts being taken to promote women 

entrepreneurship. 
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1. INTRODUCTION 

According to former president APJ Abdul 
Kalam, "supporting women is a prerequisite for 
creating a good nation; when women are empowered, 
society is assured of stability." Women's empowerment 
has significance because their thoughts and value 
systems contribute to the growth of a good family, an 
ideal community, and eventually, a good nation." 
Women in the twenty-first century play an important 
role in economic growth. Women all over the world are 
making a significant impact by getting into the 
professional world and attaining success through their 
abilities and understanding. In the world, 
approximately 126 million women run various 
enterprises, with approximately 8 million women 
doing so in India. After the 1990s, women 

entrepreneurs grew over time, and Indian women 
enterprises are changing the face of business today, 
both literally and metaphorically. Famous business 
owners include Shahnaj Hussain, Ekta Kapoor, 
Vimalben M Pawale, President, Shri Mahila Udyoug 
(Lijjat Papad), and Kiran Majumdar Shaw, CEO of 
Biocon. Women-owned businesses have grown at 
nearly twice the rate of all businesses over the last 
decade.  The emergence of female entrepreneurs in an 
economy is primarily dependent on changing social, 
psychological, economic, and artistic factors that have 
an advantageous effect on the way they work in 
advanced as well as developing nations. A company's 
development is divided into three stages: the 
beginning, basic stability, and advancement and 
growth. The involvement of women in various fields is 
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critical to the country's transition from creating to 
advanced status. While a woman feels confident, she is 
able to sharpen her competencies and make better 
decisions. 

2. REVIEW OF LITERATURE 
Ritwik Saraswant, Remya Lathabahvan 

(2020) in his paper he discussed about what role 
women entrepreneurs play in India. Their primary aim 
was to raise awareness of women's entrepreneurship, 
as well as their understanding of how important it is in 
today's rational world. They also talked about the 
various issues that Indian women entrepreneurs meet, 
as well as their personal experiences. 

Nisha Nandal, Dr Naveen Nandal, at.al 
(2020) they did a study and discussed about social 
entrepreneurship and what role it plays in the society. 
In their work, they look into the status of women social 
entrepreneurs in India, as well as the different 
obstacles faced by women social entrepreneurs and the 
various strategic measures that should be 
implemented. As a result, they concentrated on the fact 
that women social entrepreneurs are now playing such 
an important role. They stated that women should be 
educated and given proper guidance, and that parents 
should educate their daughters on what makes them 
unique so that they can participate in the formation of 
society. The authorities should provide various 
programmes for females to learn about social 
entrepreneurship. 

Sabrina Korreck (2019) her paper reveals 
that she first gathered data to learn about the situation 
of female entrepreneurs in the country. She then 
attempted to identify the reasons for low female 
entrepreneurship rates, which include unstated 
prejudices, a lack of confidence in business skills, a lack 
of parental support and options for parenting, limited 
access to capital and systems, and lacking safety in job 
environments and outdoors. This paper essentially 
establishes a recommendation that can aid in the 
advancement of women's entrepreneurial 
empowerment. 

Anis & Hasan (2013) in their study on 
Bangladeshi women entrepreneurs identified that 
women initiated new ventures, small to medium-sized 
businesses and small enterprises instead of confining 
them to the comforts of home. These initiatives indeed 
contributed to the national economic growth. 

Bakri and Mardziyah, (2012) More studies 
have been done on entrepreneurial characteristics that 
relate with the success of entrepreneurs. Women 
entrepreneurs usually are more creative in solving 
their problems for the growth and success of their 
business. 

Vallone (2008) found that one should be 
disciplined, innovative and ambitious, with an 
extremely well thought-out business plan, financial 

plan and an advisory board with a financial advisor and 
mentor upon starting their business in order to become 
a successful apparel entrepreneur 

Fenwick & Hutton (2000) in their study 
established that many women described success 
subjectively as freedom to choose daily activity, ability 
to balance between work and family, contribution to 
the community, the quality of life and the status they 
achieve. 

3. OBJECTIVES  
 To raise awareness about the specific 

challenges and barriers faced by women 
entrepreneurs 

 To provide suggestion for the development 
of women entrepreneur in the society. 

4. ROLES OF WOMEN ENTREPRENEURS IN INDIAN 
ECONOMY   

 Women-driven companies account for 
approximately 23.39 percent of the micro and small-
scale in the nation and utilise approximately a quarter 
of the labour force.  Profitable earnings -Women-
owned companies and entities have done well 
financially in a variety of fields in recent years. The 
implementation and spending of capital accumulated is 
more crucial than simply handling funds. Such major 
decisions have long-term, significant consequences for 
businesses. A budget enables you to better manage 
your cash flow. Financial success can be maintained 
even during times of extraordinary occurrences by 
allocating available funds in a way that encourages 
necessary or favored growth. Promote compassionate 
plans. Another important tool that female 
entrepreneurs use to spark company and economic 
success is the promotion of empathy-led frameworks. 
Workflow comprehension and the development of 
necessary or critical structures for the team or 
personnel promote work, productivity, and company 
growth.  Increasing the number of women in the 
workforce- Women in the workplace have enormous 
potential! Their expertise, dependability, loyalty, 
knowledge and realization of accountability regarding 
their work are unparalleled. whereas providing 
gender-balanced opportunities for female experts, we 
also recognise their abilities, creativity and want to 
succeed their own careers while aiding the growth of 
the business as a whole.   Employment growth for 
business, women have contributed to the acceleration 
of economic progress by better identifying issues that 
require attention. The areas to focus on are people-led 
processes, and we overcome obstacles by making 
things easier for them. All of this entirely suggests how 
attached people and companies are.   

5. Women Entrepreneurship Challenges in India   
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There are undoubtedly a number of issues 
concerning women entrepreneurs in India; various 
researchers have identified issues concerning 
economic life, skill problems, family support, social 
aspects, confidence level, and so on.   

 A shortage of economic freedom- The majority 
of the time in Indian families, people 
experience a lack in monetary assistance, 
particularly in illiterate and rural families 
where women are unable to make business 
decisions without involving her family 
members. So, as to become a self-sufficient 
entrepreneur, a woman requires financial 
support from her family.  

 Not aware about their capabilities- The 
quality of our education lags so far falling 
behind that women are more strengthened 
than men but are not conscious of their 
capabilities and concealed abilities. 
According to Shruti Lathwal (2011), India is 
experiencing an increase in the education 
level of women as well as increased social 
awareness about the role women play in 
the community; however, this is only 
relevant in cities in India.  

 Do not have the ability to bear the risk- From 
what we have seen in India, women are 
completely reliant on male family members 
from birth. Women in Indian society have no 
licence to take or support any sort of threat. 
Many women in India do not start businesses 
because they are unaware of their 
capabilities and rights. As a result, we must 
educate them on their risk tolerance.   

 Facing problem of working with male workers- 
Many women have difficulty communicating 
with male colleagues because they believe 
they are more capable than men. In India, 
majority illiterate or semi-educated women 
entrepreneurs prefer to be a female boss. 

 Financial institutions neglect women- The 
main source of finance is various banks and 
financial institutions, from which they can 
take funds or propose financing options. 
However, banks and other creditors are 
unwilling to provide credit to women 
entrepreneurs due to their negative mindset. 
Despite the fact that women's loan 
repayment rates are higher than men's, 
women continue to face numerous 
challenges when seeking credit from 
financiers or lenders. 

 Lack of self-confidence- A woman 
entrepreneur must have self-assurance since 
men are still given a lot of respect in the 
world today. As a result, women should have 

the potential and capability to compete with 
male entrepreneurs. In this situation, women 
should develop self-confidence in order to 
overcome such obstacles. In order to be a 
successful entrepreneur, they must be 
psychologically and economically powerful. 

 Lack of professional education- Poverty and 
illiteracy are major reasons for women's low 
participation in entrepreneurship in India. To 
become a successful entrepreneur, 
educational and professional knowledge are 
extremely important. We offer education to 
women but not for employment. In 
comparison to people, urban women are 
more educated; however, professional 
knowledge is still scarce among urban 
women.    

6. COMPELLING FACTORS ENCOURAGING WOMEN 
TO WORK 

In the realm of scientific knowledge, we find that it 
is generally easier to pull something than to push it. 
Similarly, there are two major forces that compel and 
influence women to engage in entrepreneurship or 
seek employment. 

 Utilizing their Education: Women are 
encouraged to apply the knowledge and skills 
they have acquired through education, 
motivating them to explore opportunities in 
the professional world. 

 Self-assessment of Abilities: Women feel driven 
to assess their capabilities and potential, 
aiming to excel and make a mark in their 
chosen fields. 

 Aspiring for Excellence: The desire for 
superiority pushes women to strive for 
personal and professional growth, seeking 
achievements beyond conventional norms. 

 Access to High-profile Circles: Employment or 
entrepreneurship offers the opportunity to 
enter high-profile social circles, expanding 
networks and connections. 

 Gender Stereotypes: Sometimes, societal norms 
push women to prove themselves equal to 
men, leading them to pursue careers and 
prove their worth. 

 Financial Instability: A sudden drop in the 
family's income, the unexpected death of the 
primary breadwinner, or a permanent 
inadequacy in family income can compel 
women to seek work for financial stability. 

 Utilizing Free Time: Some women choose to 
work to make the most of their free time, 
finding fulfillment and purpose in their 
professional endeavors. 
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 Family Factors of Attraction: Women may be 
drawn to work due to the allure of a close-knit 
and supportive family environment. 

 Importance in Family & Society: Contributing 
to the family and society plays a significant 
role in compelling women to participate in the 
workforce. 

 Economic Independence: Women aspire for 
economic independence, seeking financial 
autonomy and security through their own 
earnings. 

 Recognition in Society: Employment and 
entrepreneurship can lead to increased 
recognition and respect within society, 
motivating women to pursue these paths. 

7. CHALLENGES IN SUGGESTION  
 Government should provide separate financial 

aid to women entrepreneurs so that they do 
not face any difficulty in setting up their 
organization.  

 Training Programmes specially directed at 
women entrepreneurs should be conducted 
to enhance their entrepreneurial skills and 
abilities which help them in day to day 
functioning of business.  

 Top ranking women entrepreneurs must be 
felicitated so that more women are 
encouraged and motivated to pursue such 
careers.  

 Provision for better educational facilities 
should be provided starting from school and 
further for higher education and also several 
vocational studies.  

 Women Entrepreneurs’ Guidance cell should 
be opened in all cities to handle problems 
related to day to day functioning like 
production, marketing, and distribution 
problems.  

 Special infrastructural facilities should be 
provided to help women in establishing their 
enterprise easily and quickly.  

 Several legal policies and regulations for the 
setup of an enterprise by women must be 
simplified to help women entrepreneurs in 
establishing their business and getting 
speedy approval regarding several legal 
formalities.  

 Mostly importantly the support of family 
members is required so that women can 
move out of their homes with confidence. 
They can give better output when it is known 
to them that their decisions are supported by 
their family.  

 Organization of fairs, exhibitions and 
workshops for women entrepreneurs which 
will help them to connect with each other 

and share ideas and problems. It will also 
provide guidance to new women 
entrepreneurs who can take help and 
suggestions from their already established 
counterparts.  

 Making provision for marketing and sales 
assistance so that women entrepreneurs are 
not cheated by middle men. 

8. CONCLUSION   
Based on the secondary data we saw that there 

should be few corrective measures, they should adopt 
and make them emotionally strong so that they can 
become successful entrepreneur. Females in rural 
areas need to be made aware of entrepreneurship and 
how it is extremely useful in rural area.  Women's 
contributions to the process of growth and 
development have been taken into account. Our culture 
needs to adjust its mentality about the place of women 
entrepreneurs. This will result in the creation of a 
welcoming environment where women will emerge 
and display their talents.  Awareness of the issues faced 
by women entrepreneurs is the first step towards 
fostering their development and empowering them to 
make meaningful contributions to the economy and 
society. To create a conducive environment for women 
entrepreneurship, it is crucial to challenge gender 
biases, improve access to funding, offer mentorship 
opportunities, and promote gender-inclusive policies. 
By collectively addressing these challenges, we can 
create a more equitable and thriving entrepreneurial 
ecosystem for women worldwide. Empowering women 
entrepreneurs not only benefits them individually but 
also enriches communities and fosters sustainable 
economic growth. 
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